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Course Description

This course serves as an introduction to the fundamental concepts and principles of marketing,
providing them with a foundational understanding of marketing concepts and vocabulary. The
course emphasizes real-world applications and practical scenarios to engage students in the
dynamic field of marketing. Through this exploration, students will acquire essential skills and
terminology relevant to the business environment and develop a foundational understanding
of key marketing strategies and tactics employed by businesses globally, contributing to their
overall academic and professional development.

Learning Objectives

Upon completion of the course, students will be able to:

1. Grasp fundamental marketing concepts and apply them in diverse contexts.

2. Acquire a specialized vocabulary for effective communication within the business
environment.

3. Analyze consumer behavior and market trends.

4. Explore introductory digital marketing tools and techniques.

Course Prerequisites

There are no specific prerequisites for this course. However, a basic understanding of business
concepts and a curiosity about consumer behavior will enhance the learning experience.



Methods of Instruction

1. Lectures: covering key concepts, learning about the specific vocabulary

2. Case Studies: Analysis of real-world marketing scenarios to reinforce theoretical
knowledge.

3. Group Discussions: Collaborative exploration of marketing challenges and solutions
applicable to diverse fields of study.

Assessment and Final Grade

Group Projects (40%): Application of marketing strategies in real-world scenarios.
Class Participation (10%): Engagement in group discussions and activities.

Final Exam (50%): Comprehensive evaluation of course knowledge.
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