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Course description 

Educational objectives :  

- To know the contemporary issues of business ethics.   

- Acquire basic knowledge of ethical theories.  

- To become familiar with the application of ethical theories in the field of business.    

- Reflect on business ethics issues in groups.  

- To improve the method of presentation in the field of legal humanities and oral 
expression skills in an ethical debate. 

 

I. From ethical business to business ethics (Lecture 12h).   

Introduction.  

1) Business ethics repressed by homo oeconomicus.    

2) Welcome back business ethics: from gambling to the stakeholder theory.    

3) Which ethics for business: consequentialism, deontologism or virtue ethics. 

 

I) Consequentialist ethics.     

A) Presentation of consequentialist or utilitarian ethics  

1) Consequentialism is based on an analytical truth 

2) Utilitarianism and consequentialism.  

3) Consequentialism and rational choice theory.  



  
  

4) What kinds of consequences should be maximised?  

B) Deontological criticism of consequentialism. 

1) The excessive anthropological demands of consequentialism.  

2) Consequentialism and the resolution of collective situations.  

3) The indistinction of persons and the heterogeneity of goods.  

4) The sacrificial dimension.  

5) When everything is supererogatory, nothing is. 

C) The amendments of consequentialist ethics.  

a) The so-called "restrictive" consequentialism.  

b) Rule consequentialism or "restricted" vs. action consequentialism. 

c) "Graduated" consequentialism. 

 

II) Deontological ethics.  

A) Presentation of deontological ethics. 

1) Kant's transcendental philosophy: from the foundation of morality to morality as 
foundation.  

2) Contemporary deontological ethics.  

B) Consequentialism's critique of deontologism. 

1) The problem of unsolved moral dilemmas.  

2) An ethics of respect incapable of promoting values.  

3) The critique of "clean hands".  

4) Criticisms embedded in deontologism: the rule up to a certain point. 

 

III) Virtue ethics. 

A) Presentation of virtue ethics. 

1) The characteristics of virtues and vices.   

a) The disposition   

b) A relational anthropology. 

c) Vices in business: example of the vices of commercial exchange in Aristotle.     

2) A specific virtue: phronesis.  

3) Virtue as intigrity  

4) Virtue ethics and community of life.  

5) Care ethics as virtue ethics? 

 

B) Critique of consequentialism and deontologism by virtue ethics.    

1) Critique of the abstraction of consequentialism and deontologism 

a) Against the impartiality and universality of the rule.  

b) Against the disembodiment of the maximising state     

2) Some problems of virtue ethics: 



  
  

a) How to evaluate an ethics of virtues?  

b) The vices of virtue ethics: from the act to the person.   

 

II. Contemporary issues in business ethics (Seminar 8h).  

A. Theme: Whistleblowing, obedience and loyalty in business.    

1) Student presentation 

2) Questions and answers with the class 

3) Correction.  

 

B. Theme: Business and human rights.  

1) Presentation by the students 

2) Questions and answers with the class 

3) Correction.  

 

C. Theme: Benevolence and business.    

1) Presentation by the students 

2) Questions and answers with the class 

3) Correction. 

 

D. Theme: Codes of conduct and business.    

1) Presentation by the students 

2) Questions and answers with the class 

3) Correction. 

 

E. Theme: Business ethics in the cognitive market     

1) Presentation by the students 

2) Questions/answers with the class 

3) Correction. 
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