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Course description 

This very applied course will require groups of students to carry out a small market study and 
fill in a Business Model Canvas which constitute the groundwork for a more detailed business 
plan. Through practice, you will learn how to look for relevant information and structure it in 
a way that could be used to raise funds for a potential business idea or activity. In the last 
session, you will have to briefly pitch your idea to the class and to entrepreneurs who will 
provide you with their feedback.  
Module 1: What are market studies and business plans? Their purpose?  
Module 2: Present your idea, objectives, preliminary results of your market research 
Module 3: Present key partners, activities, resources 
Module 4: Present value propositions and customer relations 
Module 5: Present distribution channels and customer segments 
Module 6: Cost structure and revenue streams 
Module 7: Final presentation ‘Dragon’s den pitch’ 
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