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Course description 

This course explores the following media themes: information versus entertainment, re-
presentation and identity in the media, media bias and perspective. It examines the factors 
that influence the media and also the influence of the media on societal values and individual 
behaviour. Students are expected to develop an analytical understanding of various forms of 
English-language media (newspapers, magazines, photographs, cartoons, radio, television, 
films, new media) and to come to considered conclusions. A simple question guides our 
enquiry: what does it mean to say that we live in the media age? 
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Written press (This list is not comprehensive):  
The New York Times 
The Guardian 
The Washington Post 
Reporter’s Without Borders 
The Daily Mail 
The Economist 


